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Albert Heijn, bol.com and Budbee introduce
in-store parcellockers
Collaboration increases convenience for customers

Zaandam, Utrecht and Amsterdam, April 4, 2022 – Albert Heijn, bol.com and Budbee work together
to simplify the pick-up and return process of parcels. In the coming year 700 Albert Heijn stores will
introduce parcel lockers which enables customers to easily pick-up and return bol.com parcels or
from other merchants that work together with Budbee. The companies share the common goal to
contribute to more sustainable and flexible parcel deliveries in the fast-growing online shopping
industry. The ambition of all three parties is to install parcel lockers at 700 locations in the
Netherlands in the coming years.
Convenience and sustainability

Customers are embracing the increasing availability of in-store self service options and
opportunities that are offered by technology. As a result the use of self-scan checkouts and
shopping apps has grown rapidly in the last few years. Consumers continuously search for ease and
simplicity. Hence why Albert Heijn, bol.com and Budbee bundled their expertise and introduce parcel
lockers so customers can pick-up and return their parcels where and when they want, without
having to wait in line. This also enables customers to schedule their time to their liking. The parcel
lockers will replace the bol.com pick up points that have been in most Albert Heijn stores since 2013.

The deliveries to the parcel lockers from Budbee are 100% fossil free thanks to the use of renewable
energy. In addition, the parcel lockers from Budbee offer room for 37 to 258 parcels, which allows the
courier to deliver tens to hundred parcels at once. This is one of the various examples why parcel
lockers are a great convenient and sustainable option for online shoppers.

Parcel always fits
As from this week the first parcel lockers are available at 15 Albert Heijn stores in Belgium and the
Netherlands. In the coming two years this amount will expand to 700 stores. The parcel lockers are
located in-, and outside Albert Heijn stores and they come in various sizes making sure the parcel
always fits. Customers that chose to pick up their parcel at an Albert Heijn store receive a message
and personal pick-up code to open the locker once the parcel is delivered.

Marit van Egmond, CEO at Albert Heijn: “Customers are experiencing the benefits that come with
digital innovations more and more. We see that in the growing use of self-scan checkouts and the
AH-app. The introduction of parcel lockers is the next step in expanding this experience for our
clients, as it makes it easier for them to pick up or return a parcel. I am proud of the collaboration
between bol.com and Budbee, together we create synergy and expand our omnichannel strategy.”

Jørgen Höppener, General Manager Benelux at Budbee: “At Budbee we are continuously searching
for new opportunities to make the e-commerce industry more sustainable and customer friendly.
Therefore, we are very proud to work together with some of the biggest e-commerce and retail
brands in the Netherlands, to launch in-store solutions.”



Vincent Weijers - COO at bol.com: “Every day, our clients order over ten thousands of items at
bol.com that we want to deliver in a fast, efficient and sustainable way. With this flexible, easy and
scalable innovation we set the ambition to increase the convenience and service for our customers
and make the delivery of our parcels more sustainable.”

About Budbee
Founded in 2016, Budbee is a Sweden-based tech company aiming to create the best e-commerce experience from check-out to delivery. Charged
with a self-learning system and bespoke algorithm, Budbee reaches more than 35 million people in Sweden, Finland, Denmark, Belgium, and the
Netherlands - either through the extensive network of parcel lockers or home deliveries. So far Budbee has served more than 6 million unique
customers with same or next-day deliveries using bikes, electrical vehicles, and biofuels. Budbee's services are used by hundreds of large
e-commerce companies, including ASOS, Zalando, Inditex and H&M. Backed by Kinnevik, Stena Sessan and AMF among others, Budbee is on track to
become the leading European e-commerce platform. Always with the customer at heart.

About bol.com
In 1999, bol.com was founded in the Netherlands from a construction site in Vianen, the Netherlands. It started as the first online bookstore and in more
than 20 years grew into an online retail platform where the range of books has expanded to a multi-million dollar assortment in dozens of product
categories, with a focus on non-food. We have had the ambition to improve retail every day since the beginning. We now do that together with some
49,000 local entrepreneurs who sell via bol.com to our customers, 12 million Dutch and Belgians. We believe in the power of cooperation, because only
together with our partners can we offer our customers the best shopping (experience). As the “store of all of us,” everyone should be able to come to
us. We understand our customers and are there for them, wherever and whenever. We always offer convenience, reliability and choice. Together, we
are changing retail to make everyday life easier.
Bol.com has 2,500 employees, working at the head office in Utrecht, the Netherlands, and at the partner office in Antwerp, Belgium. Since 2012, bol.com
has been part of Ahold Delhaize.
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